
PUTAJ – Humanities and Social Sciences              Vol. 24, No. 1 (June), 2017 

 

 

213 

Clientelism as a Determinant of Voting Behaviour: A Case Study 

of NA-11 Mardan 
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Abstract 

This research paper examines the influence of the clientelism or patron-client 

relation on the voting behaviour of the residents of the constituency NA -11 of 

District Mardan in the 2013 Elections. This study empirically reveals the 

inclination of the people of the constituency while considering clientelism as a 

determinant of setting voting behaviour. This study argues that clientelism is not 

the major determinant of voting behaviour in NA-11 District Mardan. For this 

empirical study, a sample representative size of 200 respondents was selected 

through multi-stage-sample-method in a survey. The quantitative data reveals 

that the theory of clientelism is applicable to a limited extent only (24.98%) in 

the electoral politics of District Mardan in 2013 General Elections. This 

research paper is an attempt to explore the impact and penetration of clientelism 

in constituency NA-11 in District Mardan. SPSS (Statistical package for social 

sciences) is used for the determination of Pi-value through Chi-Square test. This 

study elaborates that theory of clientelism did not have great impact on the 

electoral politics of District Mardan and also since voting behaviour is not static 

and changes with time.  

Keywords: Clientelism, Patron-Client Relation, Voting Behaviour, Electoral Politics, 

Mardan 

Introduction 

According to Historian Richard Graham, a British conservative party politician 

clientelism is an action-set built upon the principle of "take there, give here," enabling 

clients and patrons to benefit from mutual supports despite of usually the economic and 

social difference between the patron and the client as they play parallel to each other at 

different levels of political, social, and administrative articulation (Roniger, 2004). 

In other words clientelism is a form of personal exchange usually characterized by a 

sense of obligation, and often also by an unequal balance of power between those 

involved usually the patron and the client (Robinson & Verdier, 2013). 
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Clientelism is related with the use of public properties and with the electoral arena. It 

needs votes and backing given in exchange for jobs and other welfares. It can become a 

beneficial strategy for winning elections and building political support through the 

selective release of public funds to supporting politicians and associates or the acceptance 

of political nominees as personnel in state-related agencies (Brinkerhoff & Goldsmith, 

2002). It is therefore a strategy of partial political mobilization that diverges from more 

universal patterns, such as programmatic appeals or mobilization inspired by party‘s 

achievement records (Hopkin, 2002).
 

This Research paper is an attempt to explore the impact and penetration of clientelism in 

constituency NA-11 in District Mardan. 

Justification for the Selection of Universe  

In this inquiry, the researchers wanted to know about the application of clientelism in 

NA-11 Mardan. Due to its best application in the local politics of district Mardan, short 

academic period, and dynamic electoral history of district Mardan. Farman Ullah (Ullah, 

2014) did his doctoral research on voting behaviour with special reference to clientelism, 

party identification, issue voting and religious and ethnic voting in district Peshawar in 

the constituency of NA-2. Similarly, Muhammad Shakeel (Ahmad, 2010) and Andrew R. 

Wilder (Wilder, 1999), did their research on the same topic in  different constituency. In 

the light of these researches the present study is also limited to NA-11 District Mardan. 

Sampling Method 

NA-11 district Mardan is the focus point of this research. The total number of registered 

voters were 3, 29,285 including 1, 90,149 male voters and 1, 39,136 female voters. NA-

11 consists of 26 union councils, and all of them are rural. 

Sample Size 

In order to get representative sample size, over 200 respondents were selected on the 

basis of multi- stage- sample- method; the stages are given bellow; 

Stage 1 

There are 26 union councils in NA -11 Mardan, almost 15% were selected out of 26 UCs 

all of them were rural. The researchers have randomly selected the union council of 

Babini, Fatima, Sawal Dher and Jamal Ghari. 

Stage 2 

In this stage, 50 respondents were randomly selected from each UCs including 25 males 

and 25 female respondents; the overall number of respondents has reached to 200. These 
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respondents were selected from each UCs through voter lists on the basis of random and 

systematic sampling. 

Conceptual Background 

Many political scientists in the 1970s began to apply the concept of clientelism; it was 

first elaborated by anthropologists and sociologists to describe the hierarchical social 

relations that have long marked the countryside in peasant societies. They found that 

clientelism, also famous as the patron-client model of politics, permeated contemporary 

political systems all around the world (Hilgers, 2008). 

The term clientelism refers to a complex chain of personal bonds between political 

patrons or personals and their individual clients or followers. These bonds are founded on 

advantage of material nature: the patron furnishes resources (money, jobs) to the clients 

or dependents in return for their support and cooperation (votes, attendance at rallies). 

The patron has disproportionate or unequal power and thus enjoys wide latitude about 

how to distribute the assets under his control (Hopkin, 2006). 

However, in modern politics, most patrons are not independent actors, but are linked 

within a larger grid of contacts, usually serving as middlemen who arrange exchanges 

between the local level and the national centre (Kettring, 1988).
 

Although initially clientelism was used to clarify village and locality politics, the concept 

of clientelism is now often used to characterize whole political systems. Those who are 

viewers of the developing countries generally note nationwide pyramids of patrons and 

clients concluding with the national leader (Lemarchand & Legg, 1972).
 

Reasons for the Inclination of Masses towards Clientelism 

People are drawn towards clientelism because of the scenario in which the marginalized 

segments of society are drawn into these ―problem-solving networks‖ as a pragmatic 

means to find solutions to their everyday concerns, since they often have limited access 

to formal sources of assistance disqualifying the society as an egalitarian society. A 

precarious economic system impels people to focus on immediate consumption and to 

forsake more long-term and abstract gains mostly having ideological roots. Variability of 

income may be more important than poverty alone in driving the demand for clientelism. 

Present-day clientelism thus tends to flourish in insecure political and economic 

environments, both rural and urban, and is integral to the ―politics of survival‖ for both 

patron and clients (Lemarchand & Legg, 1972).
 

The Evolution of Clientelism 

Strategies involving Clientelism have implications for electoral stability if it exists in its 

pure form. In the prehistoric societies, the ‗old‘ hierarchical clientelism is as much a 
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social exchange as ancommercial one, in which personal devotions contribute to 

supporting the relationship. The kind of strategy involving clientelism with personal 

loyalties is well-suited with comparatively high levels of electoral permanency. 

Nowadays a new shape of clientelism, has emerged in which the ‗patron‘ is a political 

party which practises its control of public properties to allocate individual welfares such 

as state jobs, pensions, subsidies, and even collective benefits such as roads, housing and 

sports services, all in exchange for electoral support in the form of votes and being 

showing presence at the political processions of the ‗patron‘ (Lemarchand & Legg, 

1972).
 

The above mentioned new formula of clientelism is impersonal and having a pure 

economic basis, consequently unlikely to reinforce a lasting relationship amid patron and 

client. Clients have an option: if a party fails to carry them their material aids, they can 

bargain their votes to a competing patron who will surely fulfil the material demand of 

the client. Competition between patrons creates the potential for electoral instability 

(Fatton, 1986).
 

The ‗new‘ clientelism is associated to the use of state power which usually revolves 

around the systematic use of the state machine by party devotees and the allocation of 

favours through systematic means. This implies that parties‘ electoral strength and 

internal stability are closely related to the availability of state resources. Since party 

‗leaders sleep quietly as long as they can guaranteepermanency in the clientele's payment, 

for their power is known as ―legitimate‖ by a pleased majority. Parties relying on ‗new‘ 

clientelism are intrinsically prone to failure if state resources become scarce or fall under 

the control of rivals (Hopkin, 2002).
 

The Impacts of Clientelism 

Nowadays the control of the state machinery is used to acquire financial resources for the 

party moreover by directly channelling state funds into the party funds or by getting 

bribes from persons or organizations with a private interest in some political or 

administrative decision. 

A standard example of this is the judgment of public works agreements and other brands 

of state spending to corporations willing to pay ‗commissions‘ to the representative 

governing the decision. Parties‘ exploitation of state power and resources to reward for 

their deficiency of social existence can also cover to corruption and illegality. Clientelism 

comprises political and administrative conclusions being exchanged for political backing, 

in the case of corruption; decisions are ‗sold‘ for money (Hopkin, 2002). 

On the other hand, Roniger, the first person who declared clientelism as a voting 

determinant, says that, clientelism is reciprocal, voluntarily, face-to-face contact and 

relationship between people of an unequal social status. In this relationship two groups of 
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individual exchange non-comparable goods and services with one another, and such kind 

of relation is based on mutual agreement (Hopkin, 2002).
 

If in case of clientelism, the only reason for supporting the party is a direct economic 

exchange which excludes feelings of loyalty or ideological affinity, there is little to 

anchor the clientele to the party if benefits are not forthcoming since they have a backup 

plan. This opens up the possibility of political instability and chaos (Robinson & Verdier, 

2013).
 

Results and Discussion  

The information obtained from the respondents as primary data is presented through 

SPSS software and is organized, arranged and classified in the form of tables using the 

education, age, income and gender of the respondents as variables.  

Clientelism while Considering the Construction of Roads and Repairing Streets 

Local development in the form of construction of roads, repairing of streets, provision of 

water pumps and streets lights are dominant indicators of clientelism and now a day it has 

a great impact on politics too. In order to know the application of these things in 2013 

General Elections a question was asked regarding the construction of local roads and 

repairing of old streets, then that question was measured through several variables such as 

education, age, gender, and monthly income 

Education Consideration 

In terms of education, the table below provides that both educated and illiterate 

respondents have serious concerns about local development in the last General Elections. 

A considerable number of educated respondents (40.4%) followed by (40.0%) of illiterate 

respondents have casted their votes for the constructions of local roads and repairing of 

old streets in the last general election that provide a solid proof of clientelism or client-

patron relation. 

Table 1   Education * Cross tabulation 

Education To a great degree To some degree To a limited degree Not at all Total 

MPhil/ 

Doctror/PhD 

2 3 0 0 5 

40.4% 60.0% .0% .0% 100.0% 

Masters 12 15 9 11 47 

25.5% 31.9% 19.1% 23.4% 100.0% 

Graduation 9 14 10 5 38 

23.7% 36.8% 26.3% 13.2% 100.0% 

FA 11 7 5 8 31 

35.5% 22.6% 16.1% 25.8% 100.0% 
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Middle/ 

Matric 

10 14 7 7 38 

26.3% 36.8% 18.4% 18.4% 100.0% 

Illiterate 4 6 0 0 10 

40.0% 60.0% .0% .0% 100.0% 

Total 48 59 31 31 169 

28.4% 34.9% 18.3% 18.3% 100.0% 

Chi-Square value: 15.081, P value: 0.446 

Gender Consideration 

In terms of gender, the table shows that almost both genders male and female have casted 

their votes for the construction of local roads and repairing old streets as well. The Table 

indicates that (28.6%) of male respondents and (28.2%) female respondents have casted 

their votes for the construction of roads and repairing of streets. 

Table 2   Gender * Cross tabulation 

Gender To a great degree To some degree To a limited degree Not at all Total 

Male 28 24 23 23 86 

28.6% 24.5% 23.5% 23.5% 100.0% 

Female 20 35 8 8 86 

28.2% 49.3% 11.3% 11.3% 100.0% 

 Total 48 59 31 31 172 

28.4% 34.9% 18.3% 18.3% 100.0% 

Chi-Square value: 13.943, P value: 0.003 

Age Consideration 

With respect to age, respondents of almost every age look passive towards construction 

of local roads and construction of old streets. Table shows that respondents ageing 

between 40-50 (43.8%) have favoured constructions of roads and repairing of old streets, 

followed by the respondents having the age between 20-25(31.2%) while, respondents of 

the age group between 60 and above 60 years (27.3%) had also used their ballots in 

favour of local development in 2013 General Elections. 

Table 3   Age * Cross tabulation 

Age To a great degree To some degree To a limited degree Not at all Total 

18-20 

Years 

2 7 1 0 10 

20.0% 70.0% 10.0% .0% 100.0% 

20-25 

Years 

10 12 7 3 32 

31.2% 37.5% 21.9% 9.4% 100.0% 

25-30 

Years 

15 16 13 12 56 

26.8% 28.6% 23.2% 21.4% 100.0% 
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30-40 

Years 

8 11 6 8 33 

24.2% 33.3% 18.2% 24.2% 100.0% 

40-50 

Years 

7 4 3 2 16 

43.8% 25.0% 18.8% 12.5% 100.0% 

60/60+ 

Years 

6 9 1 6 22 

27.3% 40.9% 4.5% 27.3% 100.0% 

Total 48 59 31 31 169 

28.4% 34.9% 18.3% 18.3% 100.0% 

Chi-Square value: 15.878, P value: 0.390 

Income Consideration 

With regard to income, the table below indicates that clientelism was greatly supported 

by those respondents having a monthly income from 10,000 to 25,000 (50.0%) while 

respondents whose monthly income is less than 5,000 (30.2%) have also casted their 

votes in favour of local development and clientelism in the last General Elections. 

Table 4   Income Consideration * Cross tabulation 

Income To a great degree To some degree To a limited degree Not at all Total 

0-5,000 32 39 13 22 106 

30.2% 36.8% 12.3% 20.8% 100.0% 

5,000-10,000 4 9 10 2 25 

16.0% 36.0% 40.0% 8.0% 100.0% 

10,000-25,000 9 3 4 2 18 

50.0% 16.7% 22.2% 11.1% 100.0% 

25,000-50,000 3 5 4 3 15 

20.0% 33.3% 26.7% 20.0% 100.0% 

50,000-100,000 0 3 0 2 5 

.0% 60.0% .0% 40.0% 100.0% 

  Total 48 59 31 31 169 

28.4% 34.9% 18.3% 18.3% 100.0% 

Chi-Square value: 22.734, P value: 0.333 

Clientelism while Considering Job Opportunity 

In a less developed country like Pakistan, politicians mostly use clientelism to get the 

support of voters in elections, clientelism can be properly judged in terms of provision of 

jobs, which is considered to be the most important indicator of clientelism. In order to 

know the application of clientelism in 2013 General Elections the responses have been 

collected from selected respondents, a question was asked regarding the provision of jobs 
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and then was evaluated through several independent variables such as education, age, 

gender, and monthly income. 

Education Consideration 

With regard to education, it was found from the table below that as compared to illiterate 

respondents, educated respondents have used their votes strongly in favour of jobs. As 

the table shows that (42.1%) educated respondents have casted their votes for the 

provision of jobs in 2013 General Elections. While on the other hand a limited number 

(40.0%) of illiterate respondents have also favoured clientelism by using their votes for 

the provision of jobs. 

Table 5   Education * Cross tabulation 

Education To a great degree To some degree To a limited degree Not at all Total 

M.Phil/ 

Doctor /PhD 

1 3 1 0 5 

20.0% 60.0% 20.0% .0% 100.0% 

Masters 18 18 8 3 47 

38.3% 38.3% 17.0% 6.4% 100.0% 

Graduation 16 8 12 2 38 

42.1% 21.1% 31.6% 5.3% 100.0% 

FA 9 6 7 9 31 

29.0% 19.4% 22.6% 29.0% 100.0% 

Middle/ 

Matric 

10 9 12 7 38 

26.3% 23.7% 31.6% 18.4% 100.0% 

Illiterate 4 3 3 0 10 

40.0% 30.0% 30.0% .0% 100.0% 

    Total 58 47 43 21 169 

34.3% 27.8% 25.4% 12.4% 100.0% 

Chi-Square value: 23.102, P value: 0.082 

Gender Consideration 

In terms of gender, the above table shows that female respondents (38.0%) were more 

inclined towards clientelism and in favour of provision of jobs. while only (31.6%) male 

respondents have casted their votes for the purpose of getting jobs in the last General 

Elections. 

Table 6   Gender * Cross tabulation 

Gender To a great degree To some degree To a limited degree Not at all Total 

Male 31 27 23 17 86 

31.6% 27.6% 23.5% 17.3% 100.0% 

Female 27 20 20 4 86 

38.0% 28.2% 28.2% 5.6% 100.0% 
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Total 58 47 43 21 172 

34.3% 27.8% 25.4% 12.4% 100.0% 

Chi-Square value: 5.400, P value: 0.145 

Age Consideration 

In terms of age, the table clearly provides that young respondents were more interested in 

casting their votes for the purpose of provision of jobs. The Table represents that 

respondent between the age group of 20-25 (50.0%) have mainly voted in favour of 

getting jobs in 2013 General Elections, followed by respondents having the age between 

30-40 (45.5%), respondents whose age is 25-30 (33.9%) also favour of clientelism in 

2013 General Elections. 

Table 7   Age * Cross tabulation 

Age To a great degree To some degree To a limited degree Not at all Total 

18-20 Years 1 4 5 0 10 

10.0% 40.0% 50.0% .0% 100.0% 

20-25 Years 16 8 8 0 32 

50.0% 25.0% 25.0% .0% 100.0% 

25-30 Years 19 16 10 11 56 

33.9% 28.6% 17.9% 19.6% 100.0% 

30-40 Years 15 9 3 6 33 

45.5% 27.3% 9.1% 18.2% 100.0% 

40-50 Years 4 2 9 1 16 

25.0% 12.5% 56.2% 6.2% 100.0% 

60/60+ Years 3 8 8 3 22 

13.6% 36.4% 36.4% 13.6% 100.0% 

  Total 58 47 43 21 169 

34.3% 27.8% 25.4% 12.4% 100.0% 

Chi-Square value: 33.995, p value: 0.003 

Income Consideration 

In terms of monthly income, respondents of different monthly income groups have 

almost the same idea regarding the provision of jobs with slight differences in 2013 

General Elections. The below table shows that respondents having monthly income 

between 10,000-25,000 (38.0%) have casted their votes for the provision of jobs, 

followed by respondents having monthly income less than 5,000 (37.7%), while, those 

respondents having monthly income between 5,000-10,000 (28.0%) also voted in favour 

of clientelism in 2013 General Elections.  
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Table 8   Income * Cross tabulation 

Income To a great degree To some degree To a limited degree Not at all Total 

0-5,000 40 26 28 12 106 

37.7% 24.5% 26.4% 11.3% 100.0% 

5,000-10,000 7 9 6 3 25 

28.0% 36.0% 24.0% 12.0% 100.0% 

10,000-25,000 7 4 4 3 18 

38.9% 22.2% 22.2% 16.7% 100.0% 

25,000-50,000 4 6 3 2 15 

26.7% 40.0% 20.0% 13.3% 100.0% 

50,000-100,000 0 2 2 1 5 

.0% 40.0% 40.0% 20.0% 100.0% 

   Total 58 47 43 21 169 

34.3% 27.8% 25.4% 12.4% 100.0% 

Chi-Square value: 6.350, P value: 0.897 

Clientelism while Considering Water Supply and Provision of Electricity 

Supply of water and electricity are the most important needs of every individual and it is 

also an indicator of clientelism. It has played an important role in 2013 General Elections, 

so it becomes the demand of the situation to know about the application of clientelism in 

terms of water supply and provision of electricity. In this connection, responses were 

collected with regard to a question asked about supply of water and electricity to know 

people's perception about clientelism in 2013 General Elections. Several variables have 

been used to analyse this question including education, age, gender, and monthly income. 

Education Consideration 

In terms of education, the educated respondents highly favoured clientelism in 2013 

General Elections. The below table shows that (60.0%) educated respondents have casted 

their votes in favour of supply water and electricity in the last General Election. while 

(50.0%) illiterate respondents also favoured clientelism in terms of water supply and 

electricity in 2013 General Elections. In the light of the above table we can easily say that 

literate respondents supported clientelism more strongly than the illiterate. 

Table 9   Education *Cross tabulation 

Education To a great degree To some degree To a limited degree Not at all Total 

M.Phil / 

Doctor / PhD 

3 2 0 0 5 

60.0% 40.0% .0% .0% 100.0% 

Masters 16 16 6 9 47 

34.0% 34.0% 12.8% 19.1% 100.0% 
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Graduation 16 10 6 6 38 

42.1% 26.3% 15.8% 15.8% 100.0% 

FA 10 12 2 7 31 

32.3% 38.7% 6.5% 22.6% 100.0% 

Middle / 

Matric 

12 12 7 7 38 

31.6% 31.6% 18.4% 18.4% 100.0% 

Illiterate 5 4 1 0 10 

50.0% 40.0% 10.0% .0% 100.0% 

Total 62 56 22 29 169 

36.7% 33.1% 13.0% 17.2% 100.0% 

Chi-Square value: 9.247, P value: 0.864 

Gender Consideration 

In terms of gender, the below table provides that male respondents are more inclined than 

female respondents towards clientelism in last elections. As the table indicates that 

(40.8%) male respondents have favoured supply of water and electricity, while, (31.7%) 

female respondents also casted their votes in favour of clientelism in 2013 General 

Elections. 

Table 10   Gender *Cross tabulation 

Gender To a great degree To some degree To a limited degree Not at all Total 

Male 40 27 12 19 98 

40.8% 27.6% 12.2% 19.4% 100.0% 

Female 22 29 10 10 71 

31.0% 40.8% 14.1% 14.1% 100.0% 

  Total 62 56 22 29 169 

36.7% 33.1% 13.0% 17.2% 100.0% 

Chi-Square value: 4.062, P value: 0.255 

Age Consideration 

With regard to age, vote on the basis of supply of water and electricity is highly practiced 

by aged respondents. The table below shows that respondents whose age is between 40 

&50 (62.5%) have supported clientelism and cast their votes on the basis of supply of 

water and electricity. Followed by the respondents having the age of 30-40 (48.5%) 

while, the respondents whose age is 25-30 (32.1%) also supported clientelism in 2013 

General Elections. 
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Table 11   Age * Cross tabulation 

Age To a great degree To some degree To a limited degree Not at all Total 

18-20 Years 2 6 2 0 10 

20.0% 60.0% 20.0% .0% 100.0% 

20-25 Years 12 11 5 4 32 

37.5% 34.4% 15.6% 12.5% 100.0% 

25-30 Years 18 20 7 11 56 

32.1% 35.7% 12.5% 19.6% 100.0% 

30-40 Years 16 6 3 8 33 

48.5% 18.2% 9.1% 24.2% 100.0% 

40-50 Years 10 3 1 2 16 

62.5% 18.8% 6.2% 12.5% 100.0% 

60/60+ Years 4 10 4 4 22 

18.2% 45.5% 18.2% 18.2% 100.0% 

  Total 62 56 22 29 169 

36.7% 33.1% 13.0% 17.2% 100.0% 

Chi-Square value: 19.291, P value: 0.201 

Income Consideration 

In terms of monthly income, client‘s tendency was found high among those respondents 

whose monthly income is 10,000-25,000 (61.1%) have favoured clientelism and casted 

their votes in favour of supply of water and electricity in last elections, followed by the 

respondents whose monthly income is 50,000-100,000 (40.0%) while, respondents whose 

monthly income is less than 5,000 (36.7%) have supported clientelism in last General 

Elections. From the above table, one can say that people having different monthly income 

having different opinion regarding supply of water and electricity in last election. 

Table 12   Income * Cross tabulation 

Income To a great Degree To some Degree To a limited Degree Not at all Total 

0-5,000 39 36 14 17 106 

36.8% 34.0% 13.2% 16.0% 100.0% 

5,000-10,000 7 8 5 5 25 

28.0% 32.0% 20.0% 20.0% 100.0% 

10,000-25,000 11 5 0 2 18 

61.1% 27.8% .0% 11.1% 100.0% 

25,000-50,000 3 5 3 4 15 

20.0% 33.3% 20.0% 26.7% 100.0% 

50,000-100,000 2 2 0 1 5 

40.0% 40.0% .0% 20.0% 100.0% 

     Total 62 56 22 29 169 

36.7% 33.1% 13.0% 17.2% 100.0% 

Chi-Square value: 10.741, P value: 0.551 
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Clientelism while Considering the Short Fall of Electricity in 2013 Elections 

Electricity is considered to be the back bone in the economic development of a country. 

Pakistan has been facing the short fall of electricity from the last eleven or twelve years. 

Most of politicians have promised the continuous supply of electricity in 2013 General 

Elections campaign. In order to know people perception regarding shortfall of electricity, 

a question was asked regarding shortfall of electricity and then this question was analysed 

through several independent variables including education, age, gender, and monthly 

income.   

Education Consideration 

In terms of age, both literate and illiterate respondents have similar views regarding the 

shortfall of electricity in 2013 General Elections. The table below shows that (60.0%) 

educated respondents have casted their votes on the basis of finishing or reducing 

shortfall of electricity, followed by the illiterate respondents (60.0%) having the same 

opinion regarding clientelism in terms of shortfall of electricity in 2013 General 

Elections.  

Table 13   Education * Cross tabulation 

Education To a great degree To some degree To a limited degree Not at all Total 

Mphil / 

Doctror / PhD 

3 2 0 0 5 

60.0% 40.0% .0% .0% 100.0% 

Masters 13 17 13 4 47 

27.7% 36.2% 27.7% 8.5% 100.0% 

Graduation 15 9 9 5 38 

39.5% 23.7% 23.7% 13.2% 100.0% 

FA 14 9 5 3 31 

45.2% 29.0% 16.1% 9.7% 100.0% 

Middle / 

Matric 

12 13 10 3 38 

31.6% 34.2% 26.3% 7.9% 100.0% 

Illiterate 6 4 0 0 10 

60.0% 40.0% .0% .0% 100.0% 

  Total 63 54 37 15 169 

37.3% 32.0% 21.9% 8.9% 100.0% 

Chi-Square value: 12.713, P value: 0.624 

Gender Consideration 

In terms of gender, male respondents were found more inclined than female respondents 

towards clientelism in the last General Elections. As the table below shows that (41.8%) 

respondents have casted their votes as compared to (31.0%) female respondents. 
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Table 14   Gender * Cross tabulation 

Gender To a great degree To some degree To a limited degree Not at all Total 

Male 41 30 17 10 98 

41.8% 30.6% 17.3% 10.2% 100.0% 

Female 22 24 20 5 71 

31.0% 33.8% 28.2% 7.0% 100.0% 

Total 63 54 37 15 169 

37.3% 32.0% 21.9% 8.9% 100.0% 

Chi-Square value: 4.098, P value: 0.251 

Age Consideration 

With regard to age the table below shows that, people of different ages have different 

ideas regarding shortfall of electricity in 2013 General Elections. As the table indicates, 

respondents between the age group of 40-50(50.0%) have voted on the basis to reduce 

shortfall in the last General Elections. This is followed by the respondents whose age is 

between 30-40 (45.5%); while the respondents whose age is 20-25 (45.6%) also voted in 

favour of clientelism in 2013 general elections. 

Table 15  Age * Cross tabulation 

Age To a great degree To some degree To a limited degree Not at all Total 

18-20 

Years  

2 6 2 0 10 

20.0% 60.0% 20.0% .0% 100.0% 

20-25 

Years 

13 10 8 1 32 

40.6% 31.2% 25.0% 3.1% 100.0% 

25-30 

Years 

20 17 13 6 56 

35.7% 30.4% 23.2% 10.7% 100.0% 

30-40 

Years 

15 9 6 3 33 

45.5% 27.3% 18.2% 9.1% 100.0% 

40-50 

Years 

8 4 2 2 16 

50.0% 25.0% 12.5% 12.5% 100.0% 

60/60+ 

Years 

5 8 6 3 22 

22.7% 36.4% 27.3% 13.6% 100.0% 

  Total 63 54 37 15 169 

37.3%  21.9% 8.9% 100.0% 

Chi-Square value: 11.022, P value: 0.251 
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Table 16  Income * Cross tabulation 

Income To a great Degree To some Degree To a limited Degree Not at all Total 

0-5,000 37 37 23 9 106 

34.9% 34.9% 21.7% 8.5% 100.0% 

5,000-10,000 8 6 9 2 25 

32.0% 24.0% 36.0% 8.0% 100.0% 

10,000-25,000 10 4 4 0 18 

55.6% 22.2% 22.2% .0% 100.0% 

25,000-50,000 5 6 1 3 15 

33.3% 40.0% 6.7% 20.0% 100.0% 

50,000-100,000 3 1 0 1 5 

60.0% 20.0% .0% 20.0% 100.0% 

     Total 63 54 37 15 169 

37.3% 32.0% 21.9% 8.9% 100.0% 

Chi-Square value: 13.944, P value: 0.304 

Clientelism while considering local or individual issues 

In modern era, a large number of individuals think about their individual issues (those 

issues that have been faced by a specific group of a state, not by the whole state) for the 

solution of these issues clientelism got started. In 2013 elections clientelism has played 

on important role in order to know about the application of clientelism in terms of local 

or individual issues. A question was asked regarding local issues, in this connection 

responses were collected and then measured in light of several variables including 

educations, age, gender, and monthly income. 

Education Consideration 

In terms of education, a large number of literate respondents have used their ballots for 

the solution of local or individual issues as compared to illiterate respondents. As the 

table shows that (60.0%) respondents have favoured clientelism in terms of individual 

issues, while on the other hand only (20.0%) respondents casted their votes in support of 

individual issues in last General Elections. 

Table 17   Education * Cross tabulation 

Education To a great degree To some degree To a limited degree Not at all Total 

MPhil / 

Doctror / PhD 

13 11 2 7 33 

60.0% .0% 40.0% .0% 100.0% 

Masters 6 4 5 1 16 

37.5% 25.0% 8.9% 19.6% 100.0% 

Graduation 5 7 8 2 22 

22.7% 31.8% 36.4% 9.1% 100.0% 
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FA 13 11 7 1 32 

40.6% 34.4% 21.9% 3.1% 100.0% 

Middle / 

Matric 

2 2 5 1 10 

20.0% 20.0% 50% 10% 100.0% 

Illiterate 26 14 5 11 56 

46.4% 25.0% 8.9% 19.6% 100.0% 

Total 65 49 32 23 169 

38.5% 29.0% 18.9% 13.6% 100.0% 

Chi-Square value: 16.834, P value: 0.324 

Gender Consideration 

With regard to gender, male respondents have more favoured individual issues than 

female respondents. The table shows that (41.8%) male respondents have casted votes on 

the basis of Individual issues, while (33.8%) female respondents also voted in favour of 

local issue in last elections. 

Table 18   Gender * Cross Tabulation 

Gender To a great degree To some degree To a limited degree Not at all Total 

Male 41 27 17 13 98 

41.8% 27.6% 17.3% 13.3% 100.0% 

Female 24 22 15 10 71 

33.8% 31.0% 21.1% 14.1% 100.0% 

Total 65 49 32 23 169 

38.5% 29.0% 18.9% 13.6% 100.0% 

Chi-Square value: 1.189, P value: 0.756 

Age Consideration 

With regard to age, it was found that young respondents were keen in solution of 

individual issues in the last General Elections. Table indicates that respondents whose 

age is between 25-30 years, (46.6%) have favoured clientelism and voted for the solution 

of individual issues, followed by the respondents having the age between 20-25 (40.6%) 

while, the respondents having the age between 30-40 (39.4%) also voted in support of 

clientelism. 

 

Table 19    Age * Cross tabulation 

Age To a great degree To some degree To a limited degree Not at all Total 

18-20 

Years  

2 2 5 1 10 

20.0% 20.0% 50.0% 10.0% 100.0% 

20-25 

Years 

13 11 7 1 32 

40.6% 34.4% 21.9% 3.1% 100.0% 
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25-30 

Years 

26 14 5 11 56 

46.4% 25.0% 8.9% 19.6% 100.0% 

30-40 

Years 

13 11 2 7 33 

39.4% 33.3% 6.1% 21.2% 100.0% 

40-50 

Years 

6 4 5 1 16 

37.5% 25.0% 31.2% 6.2% 100.0% 

60/60+ 

Years 

5 7 8 2 22 

22.7% 31.8% 36.4% 9.1% 100.0% 

  Total 65 49 32 23 169 

38.5% 29.0% 18.9% 13.6% 100.0% 

Chi-Square value: 26.996, P value: 0.029 

Income Consideration 

With regard to monthly income, it was found that respondents having different monthly 

incomes have different opinion regarding clientelism and local or individual issues. As 

the table Indicates that respondents whose monthly income is 10,000-25,000 (55.6%) 

have supported individual issues, followed by the respondents whose monthly income is 

50.000-100,000 (40.0%) while, the respondents having a monthly income less than 

10,000 (37.7%) have also favoured clientelism and voted for the solution of local or 

individual issues. 

Table 20   Income * Cross tabulation 

Income To a great Degree To some Degree To a limited Degree Not at all Total 

0-5,000 40 29 22 15 106 

37.7% 27.4% 20.8% 14.2% 100.0% 

5,000-10,000 9 8 4 4 25 

36.0% 32.0% 16.0% 16.0% 100.0% 

10,000-25,000 10 6 1 1 18 

55.6% 33.3% 5.6% 5.6% 100.0% 

25,000-50,000 4 4 5 2 15 

26.7% 26.7% 33.3% 13.3% 100.0% 

50,000-100,000 2 2 0 1 5 

40.0% 40.0% .0% 20.0% 100.0% 

     Total 65 49 32 23 169 

38.5% 29.0% 18.9% 13.6% 100.0% 

Chi-Square value: 8.223, P value: 0.767 

In final words, it is a matter of fact that clientelism is considered to be the important 

determinant in the electoral politics of KP but it can be easily concluded, in the light of 

above given data, that clientelism does not seriously matter in case of district Mardan. 



PUTAJ – Humanities and Social Sciences              Vol. 24, No. 1 (June), 2017 

 

 

230 

The data collected from the field is the substantial evidence for confirming this claim in 

District Mardan. In the light of this particular analysis, the theory of clientelism is 

applicable to a limited extent only (24.98%) in the electoral politics of District Mardan in 

2013 General Elections. 

Conclusion 

Voting behaviour holds an important position in the study of electoral politics in the 

world as well as in Pakistan. This research work has been designed to understand voting 

behaviour in KP in general and in District Mardan in particularly with special reference 

to 2013 General Elections. It has been found through data in hand that clientelism has 

been the most convincing determinant of voting behaviour in past, In this research work 

data regarding theory of clientelism  evaluated in the light of several variables including 

education, age, gender and monthly income but the data in hand suggests that theory of 

clientelism did not have great impact on the electoral politics of District Mardan, and is 

applicable up to a limited extent (24.98%) in 2013 General Elections. keeping human 

behaviour in mind, one thing should be mentioned here, voting behaviour is not a 

constant or static thing, it can change with the passage of time due to various factors 

including political, social, educational and economic developments. Religion also plays 

an important role. Thus, from the above-mentioned factors one can easily concluse that, 

voting behaviour is a progressive and innovative phenomenon that changes with the 

passage of time.  
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